Propaganda Analysis Lesson
OVERVIEW:  After introducing propaganda to students (via PowerPoint presentation or other activities), this activity may be used to help students further understand and identify the different techniques advertisers use.  This may be used as an individual assignment or students may work with a partner or in groups.  I obtain print advertisements for students to analyze from magazines.  I allow students to work with partners and they analyze 2 advertisements.  Depending on the number of students you have and how many advertisements you would like them to analyze, you may need a lot of advertisements.  This lesson takes a lot of time to prepare for because of the amount of ads you need to find.  You may choose to have students obtain their own ads to analyze, which will reduce some of the time needed to prepare for the lesson.  As an extension or variation of this lesson, you could have students analyze commercials at home or allow them to use the computer lab at school.
GRADE LEVEL:  6

SUBJECT:  Language Arts/Reading 
OBJECTIVES: SPI 0601.5.4 Identify examples of persuasive devices (i.e., bandwagon, loaded terms, testimonial, name-calling). 
PROCEDURES
1. Review the four types of propaganda (bandwagon, loaded words, testimonial, and name calling).  You may want to show the PowerPoint presentation as a review.

2. As a class, use several advertisements to analyze.  Answer questions from the analysis chart together.  Discuss what characteristics are present in the ads to show the technique that is used.  Remind students that some ads use more than 1 propaganda technique to persuade.
3. Give students analysis charts and advertisements to analyze.  Students may work individually, with a partner, or in groups.  Monitor students as they work.
4. Students need to attach their ads to their analysis charts.

5. Collect and assess completed student work.

MATERIALS:  computer or medium to show PowerPoint, analysis charts, copies of advertisements (obtained through magazines, Internet, etc. or students find their own), paper, pencils
ASSESSMENT:  If given as an individual assignment, grading can be done traditionally or as the teacher chooses.  If given as a partner or group assignment, student participation may be factored into grading.  A sample rubric that can be used to evaluate the group as a whole is included on the last page of this document courtesy of http://www.museumca.org/goldrush/curriculum/we_accuse/tgrouprubric.html .  There is also a rubric on the readwritethink website that can be used to evaluate students individually

http://www.readwritethink.org/lesson_images/lesson269/rubric_group.pdf .
Propaganda Analysis Chart (attach ads to this sheet when completed)
Name(s) ______________________________

Date  ______________________

What is the name of the product, brand, and/or organization that is trying to sell something?

What propaganda technique(s) are being used in the ad? (There can be more than 1.)

What evidence is there of the technique(s) being used?  How is the technique shown in the ad?

Are there any attention-grabbing and/or persuasive words?  If so, what are they?

What audience is this ad trying to reach?  Who are they trying to sell this to?

What kind of opinion or action are they hoping to get from readers or viewers?

 Would you buy this product?  Why or why not?

Teacher Rubric for Group Work
Your teacher will use this rubric to evaluate your group's work as a team.
 

Team members: ______________________________________________________
 

 

	 
	Beginning
____ points
 
	Developing
____ points

	Accomplished
____ points

	Exemplary
____ points
 

	 
Contribution
	One or more members do not contribute.
	All members contribute, but some contribute more than others.
 
	All members contribute equally.
	All members contribute equally, and some even contribute more than was required.

	 
Cooperation
	Teacher intervention needed often to help group cooperate.
 
	Members work well together some of the time. Some teacher intervention needed.
 
	Members work well together most of the time.
 
	All members work well together all of the time; assist others when needed.
 

	 
On task
	Team needs frequent teacher reminders to get on task.
 
	Team is on task some of the time. Needs teacher reminders.
 
	Team is on task most of the time. Does not need any teacher reminders.
 

 
	Team is on task all of the time.
Does not need any teacher reminders.

	 
Communication
	Members need frequent teacher intervention to listen to each other and speak to each other appropriately.
 

 
	Members need some teacher intervention to be able to listen to each other and speak to each other appropriately.
 
	All members listen to each other and speak to each other in equal amounts.
	Each member listens well to other members. Each member speaks in friendly and encouraging tones.
 


 

                    Total points ________
